THORSTEN MEYER Al

Brand Guide

Version 1.0 — February 2026

ThorstenMeyerAl.com

ThorstenMeyerAl.com —1— Brand Guide v1.0



Color Palette

Primary Colors

Navy Copper
#1c2541 #c57b57

RGB 28, 37, 65 RGB 197, 123, 87

Secondary Colors

Sand Deep Navy Slate Warm White
#f5e6dc #2a3655 #4a5568 #faf5f0

Utility Colors
Border Sage Amber Brick
#d4cdch #6b8f71 #d4952b #b85450
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Color Usage

ELEMENT COLOR
Page titles, section headers Navy

Links, accents, CTAs, pull quotes Copper
Callout backgrounds, soft emphasis Sand

Table headers, dark surfaces Deep Navy
Body text, captions, metadata Slate

Page backgrounds, cards Warm White
Table rows, containers Surface
Borders, dividers, table grids Border
Closing accent lines, final CTAs Copper

Contrast Rules

HEX

#1c2541

#c57b57

#f5e6dc

#2a3655

#4a5568

#faf5f0

#f7f3ee

#d4cdch

#c57b57

* Navy on White/Warm White: Primary text and headers — WCAG AAA

» Copper on White/Warm White: Links, accents, interactive elements — WCAG AA

* White on Navy: Inverted sections, table headers, hero areas

e Copper on Navy: Avoid — insufficient contrast
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Typography
Web Font Stack

CONTEXT
Headlines
Subheadlines
Body text
Quotes/Accent

Code/Data

Type Scale

ELEMENT

H1 Page Title
H2 Section

H3 Subsection
Body

Pull Quote

Caption/Meta

ThorstenMeyerAl.com

FONT

Inter

Inter

Inter

Inter

JetBrains Mono

SIZE

2.5rem / 40px

1.75rem / 28px

1.25rem / 20px

WEIGHT

700 Bold

600 Semibold

400 Regular

600 Italic

400 Regular

1.05rem / 16.8px

1.25rem / 20px

0.875rem / 14px

LINE HEIGHT

FALLBACK

Helvetica Neue, Arial

Helvetica Neue, Arial

Helvetica Neue, Arial

Helvetica Neue, Arial

Fira Code, Consolas

COLOR

Navy #1c2541

Navy #1c2541

Navy #1c2541

Slate #4a5568

Copper #c57b57

Slate #4a5568
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Voice & Tone

The Thorsten Meyer Al voice is direct, data-driven, and provocative. Every article leads with the
sharpest data point, challenges conventional wisdom, and ends with a concrete, quotable call to

action.
PRINCIPLE MEANS EXAMPLE
Direct No hedging. State the positidiThis is arithmetic, not opinion."
Data-first Every claim backed by numb&i88,435 cuts — highest since 2009."
Provocative Challenge conventional wisd8M#e're not falling behind.
We're becoming a colony."
Actionable End with concrete steps. = "Step 1: Audit by task, not role."
Authoritative Lead with conviction. "The race will be decided by 2028.
Do the math."
Avoid

it seems,

» Hedge words: "perhaps," "might, arguably"

* Passive voice (except for deliberate emphasis)

 Corporate euphemisms: "rightsizing," "synergies," "best-in-class"
* Emoji in articles and documents

« Jargon without definition
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Component Patterns

The following elements form the visual vocabulary of all Thorsten Meyer Al documents and web
pages.

Pull Quote

The market rewards the announcement. Nobody prices the transition.

Copper, Inter Semibold Italic (or Helvetica-BoldOblique), centered, 1.25rem/12pt

Callout Box

Companies that get ahead of these requirements will have strategic advantage.

Sand background, Navy bold text, centered, 12px padding

Data Table
METRIC VALUE CHANGE
Total job cuts 108,435 +118% YoY
Al-attributed cuts 7,624 7% of total
New hires 5,306 Record low

Deep Navy header, Copper accent underline, Warm White rows, Border grid

Final CTA Box

It's time to let the factory think.

Warm White background, 2px Copper border, bold Copper text, centered
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Document Structure

# ELEMENT DESCRIPTION

1 Title Declarative, specific, under 80 characters

2 Byline By Thorsten Meyer | ThorstenMeyerAl.com | Month Year
3 Executive Summary  3-5 paragraphs. Lead with sharpest data.

4 Key Stats Callout Table or sidebar with headline numbers

5 Sections (4-6) Each with 2-3 subsections

6 Data Tables (2—-3) Comparison tables are signature element

7 Pull Quotes (1/section) Accent-colored, centered, bold italic

8 Callout Boxes Critical takeaways. Sand background.

9 Action Iltems Numbered, bold titles with descriptions

10 Closing Line Single bold sentence in Copper. Quotable.

11 About the Author 2 sentences. Self-deprecating but authoritative.
12 Sources Full list with hyperlinks or numbered references
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Brand Rules

Do

* Use Navy for all headlines and primary text

» Use Copper for accents, links, pull quotes, and CTAs
» Use Sand for callout box backgrounds

» Use Warm White for page and card backgrounds

» Maintain the Copper accent line under table headers

 Keep tables clean with minimal grid lines (use Border color)

Don't

» Don't use gradients

» Don't use drop shadows

* Don't use rounded corners on tables

» Don't use more than 2 colors in a single table

» Don't place Copper text on Navy backgrounds (contrast failure)

» Don't use emoiji in articles or documents

© 2026 Thorsten Meyer. All rights reserved.
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